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1. IllosicHuTeIbHAS 3aIIMCKA
1.1. AKTyaJlbHOCTH IPOTrPAMMBbI

AKTyalnbHOCTh JOTOJHUTENBHOM 0011e00pa3oBaTeNIbHON
(obmepa3BuBaromiell)  mporpamMmbl  «AHTIMHCKUN — SI3BIK  JIJIS
CHEIHATMCTOB B 00JAaCTH MapKeTHHra. YpoBeHb Pre-intermediate»
(manee — oOpa3zoBareNbHAs MporpamMMma, nmporpamMma) oOycJIoBJICHa €€
CHELUATU3UPOBAHHBIM yUEOHBIM CO/IepP)KaHUEM, OPUEHTUPOBAHHBIM Ha
IMIAPOKUNA CIEKTp TeM s NpodecCHOHANbHOTO OOLIeHus B cdepe
MapKeTUHTa: OT pa3pabOTKM  MapKETUHTOBBIX  CTpaTeruil 10
IPOXOXKJIECHUSI coOeceloBaHUsI Ha COOTBETCTBUE MNPOQPECCHOHAIBHBIM
HaBblkaM. ConepkaHue U (¢opmMa NojJaud ydeOHOro Marepuasia
COOTBETCTBYET MHTEPECAM M KU3HEHHOMY OIBITY B3POCIHBIX YUaLTUXCA.

HoBusua o0pa3oBaTeIbHOI NPorpaMMbI " ee
OTJIMYMTEJbHAS OCO0EHHOCTb 3aK/IIOYaeTcss B €€ T'HMOKOM,
nosmdopmaTHON cTpyKType 00yueHusi. Obpa3oBaTesbHas MporpaMma
BKJIIOYaeT B ce0s 20 OCHOBHBIX YPOKOB JJisi CaMOCTOSITEIIbHOTO
m3yuenusi, 4  0o0s3aTENbHBIX  WHAWUBUIYATIBHBIX  3aHATHH  C
npenojasareyneM, 4 00s3aTeNbHBIX TecTa JJIsi CaMOIPOBEPKH IO
OKOHYaHUU Kaxjaoro toHuta. Kypc 3aBepiiaercs 00s3aTeIbHBIM
CaMOCTOSITENIbHBIM 3K3aMEHOM, a TAK)KE BKIIFOYAET BBOJHOE U UTOTOBOE
3aHATHSL. Takum  oOpa3oM,  ydamuecs  OPOXOASAT  KypC
MPEUMYILIECTBEHHO CaMOCTOATEIbHO B COOCTBEHHOM TEMIIE, a Ha
3aHATUSX C TpernojaBaresieM OTpadaThIBAIOT MOJYUYEHHBIC 3HAHUS U
HaBBIKM TPEUMYIIECTBEHHO IIOCPEICTBOM YCTHOTO OOIICHHUS U
BBITIOJIHEHUS] YCTHBIX YIIPAKHEHUU.

Ileparornyeckast  1eJecO00Pa3HOCTL  00pa30BaTeIbHOM
nporpamMmbl  O0YyCJIOBJICHAa  YJOBJETBOPEHHUEM  IEPCOHAIBHBIX
noTpeOHOCTEH o0yJaronmxcs B WHTEJJIEKTYaJIbHOM
COBEPIICHCTBOBAHUHU.

B ocHOBe mporpamMmbl JieKaT CHAEAYIOIIME HOPMATHBHO-

NpaBoBbIe aKTHI (pe/IePaTbLHOI0 YPOBHS:

—  @enepanbHbiii 3ak0H OT 29 nexadps 2012 1. Ne273-d3 «O6
obOpazoBanuu B Poccuiickoit deneparumy;

—  Ilocranosnenue IlpaBurensctBa PO ot 18.09.2020 N 1490 «O
JTUTEH3UPOBAHNU 00pa30BaATEIIbHON ACSTEIHHOCTIY;

—  TlocranoBnenue I[IpaBurensctBa PO ot 26.12.2017 N 1642 «O6
YTBEPXKACHUH  TOCYIApCTBEHHOM  Tmporpammbl  Poccuiickon
Oenepanuu «Pa3BuTie 00pa3oBaHUY;

—  Ilpukaz Munnpocsemenus Poccun ot 27.07.2022 N 629 «O6
yTBepxkaeHun [lopsaka opraHu3alMd H  OCYLIECTBIICHUS



o0pa3oBaTeNbHON  JAEATENBHOCTH MO JIONOJHHUTEIbHBIM
00111e00pa30BaTebHBIM IPOrPaAMMamy;

3akoH Poccuiickoit ®enepanuu ot 07 gespans 1992 r. Ne 2300-1
«O 3amuTe npaB noTpedUuTeneiy;

[Tpuka3 Pocobpuamzopa ot 14.08.2020 N 831 «O06 yTBepkneHun
TpebGoBaHuii kK CTpyKType 0hUIIHATIEHOTO caiiTa 00pa3oBaTeIbHON
OpraHm3aiuu B WH()OPMALMOHHO-TEICKOMMYHHUKAIIMOHHON CEeTU
«uTepHe™ U QpopmaTy nmpeacTaBieHus HHOOPMALIUNY;
Metonnueckue pPEKOMEHIalluu o MPOEKTUPOBAHHIO
JOTIOJIHUTENBHBIX 00IIepa3BUBAIOIINX MMPOTPaMM, HaIlPaBICHHBIX
nucbMoM MunoOpHayku Poccun ot 18.11.2015 Ne(09-3242;
[Ipuka3z Muno6pnayku Poccun ot 23.08.2017 N 816

«O6 ytBepxknenun Ilopsigka NOpUMEHEHUS OpraHU3alUsIMHu,
OCYLIECTBIISAIOIUMU 00pa3oBaTeNIbHYIO0 NEeSATEIbHOCTbD,
AJIEKTPOHHOTO OOYy4YeHHUsI, JAMCTAHIIMOHHBIX OOpa30BaTEIbHBIX
TEXHOJIOTUH TP peaTu3aiii 00pa30BaTEIbHBIX MPOrPAMM).

1.2. lleab 4 3a1a4u peau3any NPOrpamMMbl

Hean:  QopmupoBaTh W pa3BUBaTh  HHOSI3bIYHYIO

KOMMYHHKATUBHYIO KOMIIeTEHI[UI0 oOyyJaronmxcs B
npodeccroHansHOil  cdepe (MapKeTUHTr), B paMKax KOTOpOH

OCYHICCTBIIACTCA KOMIIJICKCHAA npopa60TKa BCCX HABBIKOB BJIaJCHUA
HMHOCTPAHHBIM A3BIKOM.

JIist peanvzai e’ TporpaMMbl HEOOXOJIMMO PEIINTh KOMILIEKC
3aaa4:

— OcBoeHHE CIEUUATU3UPOBAHHON TEPMUHOJIOTUU B 00JaCTH
MapKeTHHTa: IpOorpaMMa aKIEHTUPYET BHUMAaHUE HA U3yUYCHUU
U TPUMEHEHUU TMPOPECCUOHATBHON JIEKCUKHU, CBS3aHHOU C
KJIIOUEBBIMA ~ aCMEKTaMH MAapKETWHTa, BKIIOYas KOHTEHT-
MapKEeTUHT, MapKETHUHTOBYIO aHAJIUTHKYy, OpeHI-MEHEIKMECHT,
TapreTUHT W JIpyTM€ CMEXHBIE 00JIacTH. OTOT MOIXOJ]
o0ecrieunBaeT CTY/JACHTOB HEOOXOMUMBIMH  3HAHHUSMH |
HaBbIKaMH J1J1s1 3 (PEeKTUBHOTrO 00IIEeHHs U NPodhecCuOHATBHON
JEeSTENIbHOCTH B c(hepe MapKeTHHTa.

—  ®opMHpOBaHKE U PAa3BUTHEC HABBIKOB YCTHOW KOMMYHHUKAIIMH B
KOHTEKCTE MapKETHHTa: MporpamMMa akIeHTUPYEeT BHUMaHue Ha
Pa3BUTHH Y CTYJACHTOB YMEHUH aKTHUBHO Y4aCTBOBATh B pabOUnX
BCTpeYax U COOpaHUsAX, OOCYXICHHSX, TOATOTOBKE U
NpeICTaBJICHUH OTYETOB, a TakkKe Ha  HAJTAKUBAHUU
3¢ exTuBHOTO OOIIEHUSI C KOJUIeTaMd M KJIMEHTAMH II0



npodeccuoHalbHbIM TeMaM. OcoOblii  yrop Jenaercs Ha
COBEPIIICHCTBOBAaHWE  KOMMYHHUKATHBHBIX  HABBIKOB,  4YTO
CIOCOOCTBYET TTOBBIIICHUIO npodeccuoHaIbHON
KOMIICTEHTHOCTH M YJIYUYIIEHWIO  B3aUMOJICHCTBUS B
npodeccuoHanbHOM cpere.

[ToaroToBka K MEXIYHAPOTHOMY COTPYHHYECTBY:
oOpaszoBarenbHas TIporpaMma HalejlieHa Ha pa3BUTHE Y
CTYyICHTOB KOMIETCHIIMH B  00JIACTH  MEXKYJIbTYPHOTO
B3aUMO/ICUCTBUA, HEOOXOIUMBIX TSt 3¢ pexTuBHOTO
COTPYHHYECTBA C MEKTyHAPOIHBIMH KOJIJICTAMH M KITMCHTAMH.
Ocoboe BHUMaHUE YJENSETCA OCBOCHHMIO  KYJBTYPHBIX
OCOOEHHOCTEH, pa3auuuii B JEJIOBOM OTHUKE M CTUJINX
KOMMYHUKAIIMHM, YTO CIOCOOCTBYET YCIEUIHOW HMHTErpaiu B
rI00ajJbHyI0 pabouyro cpeay M MOBbIMAET 3(PGEeKTUBHOCTD
MEXTYHapOIHOTO MPO(PECCHOHATEHOTO OOIIEHUS.

OcBoeHne HOBBIX SI3BIKOBBIX CPEJICTB: MpOrpaMMa akIeHTUPYET
BHUMAaHHE HA W3YYEHWH M TPUMEHEHUU Pa3HOOOpa3HBIX
opdorpadpuueckux,  JEKCHYECKUX U  IPaMMATHUYECKUX
AIIEMEHTOB, COOTBETCTBYIONIMX  KOHKPETHBIM TEeMaM U
KOMMYHUKATHBHBIM CUTYaITUsIM. JTO BKJIIOYACT B ce0s1 pa3BUTHE
YMEHUW WCIOJIb30BaTh JTH S3BIKOBBIE HWHCTPYMEHTHI IS
NOCTHMKEHUS  KOMMYHHMKaTWBHBIX  Hened. Kpome  Toro,
mporpamMma IpeaycMaTpuBaeT yriay0JeHHOe OCBOSHHE 3HAHUH O
S3BIKOBBIX SIBIICHUSIX H3Y4aeMOTO S3bIKa, CIIOCOOCTBYs Ooiiee
rIIyOOKOMY MTOHUMAHUIO €T0 CTPYKTYPbI U (YyHKIIMOHUPOBAHUS.
VYyuiieHnue HaBBIKOB YTEHUS U ayAMPOBaHUs: 00pa3oBaTeIbHas
mporpamMma HarpaBjeHa Ha Pa3BUTHE U COBEPIICHCTBOBAHUE Y
CTYJICHTOB KOMIIETEHIINH B 00JIACTH YTSHUS U Ay IUPOBAHUS, UTO
BKJIFOYa€T B CeOS TIOBBIICHWE YPOBHS TIOHUMaHUS U
3 (PEKTUBHOCTH  BOCHPHUATHS  AHTJIOS3BIYHBIX TEKCTOB U
ayJIHOMaTepHaJIoB.

Pa3BuTne KOMIIEHCATOPHOW KOMIIETEHIIMU: O0Opa3oBaTelibHAs
nporpaMma pa3BHBAeT y YyYaIIUXCS yMEHUE BBIXOJIUTH W3
MIOJIOKCHUSI B YCJIOBHSX Je(HIMTa S3BIKOBBIX CPEICTB IPH
MOJTyYCHHH | TIepeade nHpopMaIuu.

[ToaroroBka K MPOXOXKIECHUIO COOECETOBAHUSI HA AHTIIMUCKOM
s3bIKE: O0pa3oBaTeIbHAs MpOTpaMMa HalleJieHa Ha Pa3BUTHE y
CTYJICHTOB KOMIIETEHIIUHA, HEOOXOMUMBIX JUIsI YCHEITHOTO
MIPOXOXKJICHUS cOOeCeOBaHMS B MAPKETUHTOBYIO KOMIIAHUIO HA
MO3ULIHI0 HHTEpHET-MapKeTosora, PR-mMeHemkepa, criermanucra
M0 peKJiaMe WK APYTYIO CMEKHYIO TIO3UIHI0. JTO BKIIOYAET B
ceOs pa3BUTHE KOMIETEHIMH IS HANUCAHUS YCIEIIHBIX
pe3toMe U COMPOBOJUTEIILHOTO MUChMa, & TAKXKE MPOXOXKICHHUS



YCTHOT'O CO6€C€I[OB3HI/IH.

HanpaBJjieHHOCTBH IPOrpaMMBbl: COLIMATBHO-TYMaHUTapPHAas.
Pesxkum 3anaTui:

e 3 pasa B Henelo o 30 MUHYT JIsl CAMOCTOSITEIILHBIX YPOKOB;

e | pa3 B nBe Hemenu 1Mo 15 MUHYT JUIsl TECTOB B KOHIIE Ka)KJ0TO
IOHHTA,

e | pa3 B nBe Hemenu no 1 akageMH4yecKOMY dacy Ui
WHIMBHUIYaJIbHBIX 3aHATUH C TIPEnoaBaTesIeM.

Cpox ocBoeHMsI IPOrpaMMBbl: 9 HEJENb.

1.3. [limanupyemble pe3yabTaThbl 00y4eHUA

OOpazoBatenbHasi  OporpaMMa  HalpaBlieHa Ha  JIOCTHXKCHHUE

CICAYIONIUX 00pa30BaTEeIbHBIX PE3YIbTATOB:

— Braaaenue CIIEUAUTU3UPOBAHHOU MapKETUHTOBOM
TEPMUHOJIOTHEH:  ydYalluecs OCBOAT  IPOQeCCHOHATBbHYIO
JICKCUKY, CBSI3aHHYI0 C MPOJBHKEHHEM TOBApPOB M YCIVT,
co3JlaHheM OpeHJa, MapKETUHTOBOM aHAJIUTUKON WU JAPYTrUMU
KJIFOYEBBIMU aCTIEKTaMU MapKETHHTA.

—  IIponBuHyThIe HABBIKM YCTHOM KOMMYHHUKAIIMM B MapKETHHTE:
yyanecss Haydatcs AS()QPEKTUBHO ydacTBOBAaTb B pabodmuX
BCTpEUax, BECTU OOCYKJICHHUS, TOATOTABIUBATh U MIPEACTABISATh
OTYETHl, a TakXKe  BBICTpauBaTh  MNPO(PecCHOHATBLHYIO
KOMMYHHKAIMIO C KOJIJIETaMH U KIIMEHTaMH.

— T'0TOBHOCTH K MEXIYHAPOJHOMY COTPYJHHUYECTBY: YUallIHECs
pPa30BBIOT  HABBIKM  MEXKYJBTYPHOTO  B3aUMOJICUCTBUS,
HEOOXOJIUMBIC I pabOThl ¢ MEXKIYHAPOJHBIMU KOJUIETAMH U
KJIIMCHTaMH, BKJII0Uas TOHUMaHUE KYJIbTYPHBIX OCOOCHHOCTEH 1
pa3Iuyui B I€J0BOM ITHKE.

— Hcnonws3oBanne pa3zHOOOpPA3HBIX S3BIKOBBIX WHCTPYMEHTOB:
yyalijecs Haydarcsi TpaMOTHO MPUMEHSTh  Pa3jIuyHbIC
opdorpadudeckre, JIEKCHICCKHE U TPAMMATHICCKHUE DJICMCHTBI
B COOTBETCTBUM C KOHKPETHBIMH KOMMYHUKATHUBHBIMU
CUTYyallUsSIMHU.

—  VYIyulleHWEe HaBBIKOB UTECHWS W ayJUpOBAHUA: YYalllHECs
MOBBICAT YPOBEHb MOHUMAHUS U IH(PEKTUBHOCTH BOCHPHUATHUS
AHTJIOSI3BIYHBIX TEKCTOB U ayJUOMATEPHUATIOB.

—  Pa3BuTHe KOMIEHCATOPHON KOMMETEHIMHU: YUYalllUecs HaydaTcs
3 PEKTUBHO CHPABIATHCA C CUTYalMSIMU J€PHUIIUTA S3BIKOBBIX
CPEACTB IpH OOIIEHUH U Tiepeaade HHPOPMaIUH.



—  IloaroroBka k cobece10BaHHIO HAa AHTIIMICKOM A3BIKE: yUalluecs
Pa30BBIOT KOMIIETEHIIMU, HEOOXOAUMbIE JUISl  YCIEUIHOTO
IPOXOK/IEHUs cobeceloBaHui B cpepe MapKeTHHTa.

1.4. TpeOoBaHusi K CaylIATEJIAM

JlanHasi mporpaMma mpeHa3HaveHa JJisl Ul cTapiie 16 jert, y
KOTOPBIX TEKYIIMH ypOBEHb BIAJACHUSA AHIIMACKAM  SI3BIKOM —
Elementary wim cia0wrii Pre-intermediate.

1.5. TpynoemkocTb 00yueHust

[Iporpamma paccuutana Ha 13,25 wyacoB. [IporpamMmma cocrout
U3 4 IOHUTOB, a TAKXKE BCTYMUTEIHHOTO 3aHATHUS, PUHAIBHOTO TECTa U
UTOTOBOTO 3aHSTHSI.

1.6. ®opma o0yueHust

(I)opMa oﬁyqemm — 3a04Hasd, ¢ IPUMCHCHUCM HUCKIIOYUTCIBHO
AUCTaHIITMOHHBIX O6pa3OBaTCJII>HBIX TEXHOJIOTHI.

Xapakrep  3aHATHN:  CAMOCTOATENIBHBIE  3aHATUS U
VHIMBUIyaJIbHBIE 3aHITHUS C IPENOAABATEIIEM.

DopMbl IPOBEACHUS 3AHATHH

B mporpamme mnpemiararoTcs pasHbie (OPMBI TTPOBEIACHUS
3AHSATUIH;

® CaMOCTOATCIBHBIC IIPAKTHYCCKHUEC 3aHATHA,
® UVHIVWBUIYAJIBHBIC 3aHATHA C IIPECIOAABATCIICM,
® TCCTHI.

q)OpMI)I opraHmsanvm JA€ATCJIbHOCTH Yuyalmmxcs Ha
CaAaMOCTOATECJIBbHOM 3aHATHU.

CaMOCTOATCIIBHOC N3YUCHUC TCOPCTUICCKOT'O MAaTCPHaAJla,
BBITIOJIHCHUC ITPAKTUYCCKUX 3a1a;

AYJIUPOBAHUC U daHAJIM3 ayINOMATCPHUAJIOB,

YTCHHUC U aHAJIN3 TCKCTOB,

CaMOIIPpOBCPKA U CaMOOLICHKA,

HHTCPAKTUBHBIC YIIPAKHCHU.

(I)OpMLI oprammsanum JI€ATCJIbHOCTH  YYallUXCHA Ha
HHIUBHUAYAJbHOM 3aHATHU:



JTMCKYCCHH U J1e0aThI;

POJIEBBIE UTPHI U CUMYJISIINM;

pellIeHUE NMPAKTUUECKUX 3a7a4 U KEHCOB;
WHTEPAKTUBHBIC YIIPAKHEHUS U CUMYJISIIIUY;
MPE3CHTAIUU U OTYETHI;

ayJUpPOBAHUE U AHAIN3 Ay IHOMATEPUAIIOB;
YTCHUEC M aHAJIN3 TCKCTOB;

MHTEPAKTUBHbBIC YITPAKHEHUS.



2. Copeprkanue nNporpamMmmsl

2.1. YueOHBIN IJIAH

Ne | FOnut Ypok Tun ypoka Bcero
MHHYT

1 Foundations of Marketing | Course Intro CaMocCTOSTeIbHbIH 15
and Strategy

2 Foundations of Marketing | Mix It Up: Learning the | CamocTosTenbHbIi 30
and Strategy 7Ps

3 Foundations of Marketing | Understanding Your CaMocCTOSTEebHbIH 30
and Strategy Audience

4 Foundations of Marketing | Plan to Succeed CamMocCTOSTeTbHBI#H 30
and Strategy

5 Foundations of Marketing | Spotting Market Trends | CamocTosTebHbIH 30
and Strategy

6 Foundations of Marketing | Case study: Your WuauBuyanbHbIH ¢ 45
and Strategy Marketing Challenge npernoaBareaeM

7 Foundations of Marketing | Test. Unit 1 CamocToSTebHBIH 15
and Strategy

8 Content, Communication, | The Power of Content | CamocTtosiTenbHbIi 30
and Brand Management

9 Content, Communication, | Brand Heroes CamocToSTebHBIH 30
and Brand Management

10 | Content, Communication, | Crisis Control CaMOoCTOSITeNbHBII 30
and Brand Management

11 | Content, Communication, | Speak Up! CaMoCTOSTEeTbHBIH 30
and Brand Management

12 | Content, Communication, | Case study: Brand WuauBuya bHbIH ¢ 45
and Brand Management Management Workshop | npenonaBarenem

13 | Content, Communication, | Test. Unit 2 CaMocTosATeIbHBIN 15
and Brand Management

14 | Digital Marketing and Marketing in the CaMocTosATeIbHBIN 30

Technology Integration

Internet Age




15 | Digital Marketing and Influencer Marketing CaMocCTOSTeIbHbIH 30
Technology Integration

16 | Digital Marketing and Data in Marketing CaMocCTOSTeIbHbIH 30
Technology Integration

17 | Digital Marketing and Mastering CRM CamocTosTenbHbIH 30
Technology Integration

18 | Digital Marketing and Case study: Crafting WNuauBuyanbHbIHA ¢ 45
Technology Integration Your Online Strategy npernoaBareaeM

19 | Digital Marketing and Test. Unit 3 CaMocCTOsATeTbHBIN 15
Technology Integration

20 | Career Development and | Writing Your First CV | CamocTosTenbHbI# 30
Professional Skills

21 | Career Development and | Cover Letter Magic CaMocCTOoSTEeIbHbIH 30
Professional Skills

22 | Career Development and | Interview Pro CaMocCTOoSTebHbIH 30
Professional Skills

23 | Career Developmentand | Working with the CaMocCTOSITeNbHBIN 30
Professional Skills World

24 | Career Development and | Case study: Mock WuauBuyanbHbIH ¢ 45
Professional Skills Interview IpernoaaBaTeIeM

25 | Career Developmentand | Test. Unit 4 CamocCTOoSTeTbHBIH 15
Professional Skills

26 | Career Developmentand | Final Test CaMocCTOSTEeTbHBIH 30
Professional Skills

27 | Career Development and | Course Outro CamocToSTebHBIH 15
Professional Skills

2.2. KanenpapHusblii yueOHbIN rpapuk

peau3ainuy JOTOTHUTEIbHON 00LIepa3BUBAIOLIEH TPOrpaMMbl « AHTIIMUCKHUM S3BIK TS

CHEIHaIMCTOB B 00JIaCTH MapKeTuHra. Y poBeHb Pre-intermediate» 17151 B3pOCIBIX yUaliuxcsl.

Cpoxku ocBoeHust Ne IOnur Ypok Bcero
MHHYT
1-s1 Hepens oOyuenus |1 Foundations of Marketing | Course Intro 15
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and Strategy

1-1 Henmenst oOyuyeHus | 2 Foundations of Marketing | Mix It Up: Learning 30
and Strategy the 7 Ps

1-s1 Hegenst 0Oydyenus | 3 Foundations of Marketing | Understanding Your 30
and Strategy Audience

2-51 Henens o0yuenus | 4 Foundations of Marketing | Plan to Succeed 30
and Strategy

2-51 Henens o0ydyeHus | 5 Foundations of Marketing | Spotting Market 30
and Strategy Trends

2-51 Henens ooydyeHus | 6 Foundations of Marketing | Case study: Your 45
and Strategy Marketing Challenge

3-s1 Hepenst oOy4eHus | 7 Foundations of Marketing | Test. Unit 1 15
and Strategy

3-s1 Hepenst oOy4eHus: | 8 Content, Communication, | The Power of Content 30
and Brand Management

3-s1 Hepenst oOyyenus | 9 Content, Communication, | Brand Heroes 30
and Brand Management

4-5 nenens oOyyenus | 10 Content, Communication, | Crisis Control 30
and Brand Management

4-s wenens oOyuenus | 11 Content, Communication, | Speak Up! 30
and Brand Management

4-5 Hepens oOydenus | 12 Content, Communication, | Case study: Brand 45
and Brand Management | Management

Workshop

5-s1 nenens oOyuenust | 13 Content, Communication, | Test. Unit 2 15
and Brand Management

5-1 Heyens oOyuenus | 14 Digital Marketing and Marketing in the 30
Technology Integration Internet Age

5-1 Henens oOyuenns | 15 Digital Marketing and Influencer Marketing 30
Technology Integration

6-s Heyens oOyuenus | 16 Digital Marketing and Data in Marketing 30
Technology Integration

6-s Henenst oOyuenus | 17 Digital Marketing and Mastering CRM 30
Technology Integration

6-s1 Hemens oOyuenus: | 18 Digital Marketing and Case study: Crafting 45

Technology Integration

Your Online Strategy
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7-s1 Henens ooyuenus | 19 Digital Marketing and Test. Unit 3 15
Technology Integration

7-s1 nenens ooyuenus | 20 Career Development and | Writing Your First 30
Professional Skills CVv

7-s1 Hepenst oOyueHust | 21 Career Development and | Cover Letter Magic 30
Professional Skills

8-s1 Henens oOyuenus | 22 Career Development and | Interview Pro 30
Professional Skills

8-s Heyens oOyuenust | 23 Career Development and | Working with the 30
Professional Skills World

8-st Henenst oOyueHust | 24 Career Development and | Case study: Mock 45
Professional Skills Interview

9-st Henenst oOyueHust | 25 Career Development and | Test. Unit 4 15
Professional Skills

9-s1 Henenist 0OyueHust | 26 Career Development and | Final Test 30
Professional Skills

9-s1 Henens oOyuenus | 27 Career Development and | Course Outro 15

Professional Skills

12




2.3. PaGouyas nporpamma

erb. (opMUpPOBaHWE W  Pa3BUTHE WHOSBBIYHOM  KOMMYHUKATHBHOM
KOMITETCHIINK B TpodecCHOHAIBHOU chepe (MapKEeTHHT), B paMKaX KOTOpPOH
OCYILIECTBJISIETCA ~ KOMIUIEKCHass MpopabOTKa BCEX HABBIKOB  BIIAJCHUS
UHOCTPAHHBIM SI3BIKOM.

3adauu:

1. OcBoeHue crIeMATM3UPOBAHHON TEPMHUHOJIOTHH B 00JIACTH MapKETHHTA:
mporpaMMa akICHTUPYEeT BHHUMaHHWE Ha H3YYECHUH W TPUMEHCHHH
npo¢eCCUOHANIbHON JIGKCUKH, CBSI3aHHOW C KIIIOUYEBBIMH AaCIICKTaMH
MapKeTHHTa, BKJIFOUAs KOHTCHT-MapKETHHT, MapKETHHTOBYIO
aHAJIMTUKY, OpEHI-MEHEIHKMEHT, TApreTHHI M JAPYTHe CMEXKHBIC
obmactu. DTOT MOJXO0J OOECIEYMBAECT CTYJIEHTOB HEOOXOIUMBIMH
3HAHUSAMHM W HaBblKaMu i1 3(PdekTuBHOro  oOIIEHHS U
po¢eCCUOHATILHON JEATEIbHOCTH B chepe MapKETHHTA.

2. ®opMHUpOBAaHME U pPa3BUTUE HABBIKOB YCTHOH KOMMYHMKAIlMM B
KOHTEKCTE MAapKEeTHHra: IporpaMma akUEHTUPYeT BHUMaHUE Ha
pa3BUTUU Yy CTYACHTOB YMEHUH aKTHBHO YYacTBOBaTb B paboyux
BCTpEUYax M COOpaHHUAX, OOCYXkIEHUSAX, MOATOTOBKE U MPEACTABICHUU
OTUETOB, a TaKKe Ha HalaKWBaHUM HPGEKTUBHOTO OOIIEHUS C
KOJUJIEraMU U KJIIMEHTaMHM 1o npodeccuoHanbHbIM TeMaM. OcoOblil yrop
JieNiaeTCsl Ha COBEPIIIEHCTBOBAHNE KOMMYHUKATHBHBIX HABBIKOB B chepe
MapKeTHHra, 4YTO CHOCOOCTBYET TNOBBIILIEHUIO MPOodhecCuOHATBHOM
KOMIIETEHTHOCTH U yJTyUYIICHUIO B3aUMOICHCTBUS B TIPO(hecCHOHATBbHOM
cperne.

3. IloaroroBka K MeXAyHapOIHOMY COTPYAHHMYECTBY: OOpa3zoBaTesIbHas
porpaMMa HalleJeHa Ha pa3BUTHE Y CTYI€HTOB KOMIIETEHIINI B 00JacTh
MEXKYJIbTYPHOTO B3aHUMOJCHCTBHS, HEOOXOAUMBIX Al 3 (PEKTUBHOTO
COTPYJIHUYECTBA C MEXTYHAPOIHBIMHU KOJUIeTaMu U KireHTaMu. Ocoboe
BHUMaHUE yJIEISIETCSI OCBOCHUIO KYJIBTYPHBIX OCOOCHHOCTEMH, pa3inunii
B JCIIOBOM OTHKE W CTWIAX KOMMYHHKAIIMH, YTO CIIOCOOCTBYET
YCHEIIHOW MHTErpaluy B M00alIbHYI0 pabouyyro cpely U MOBBIIIAET
3 PEKTUBHOCTH MEXKTYHAPOAHOTO IPO(PECCHOHATEHOTO OOIICHUS.

4. OcBoeHHE HOBBIX S3BIKOBBIX CpPEJCTB: MpOrpamMma aKIEHTUPYET
BHUMaHHWE HAa  W3YYCHMH ©  TPUMEHEHUH  Pa3HOOOpa3HBIX
opdorpadpudeckux, JEKCHUYCCKUX M TIpPaMMATHYECKUX DJIIEMEHTOB,
COOTBETCTBYIOIIMX  KOHKPETHBIM TE€MaM H© KOMMYHHKaTHBHBIM
CUTyalusiM. DTO BKIIIOYAET B ce0sl pa3BUTHE YMEHHI UCTOIb30BaTh 3TH
A3BIKOBBIE MHCTPYMEHTHI I JOCTHUKEHHSI KOMMYHUKATUBHBIX II€JICH.
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Kpome Toro, mporpamma mnpeaycMaTpUBAaeT YIIyOJIEHHOE OCBOEHHE
3HAaHUU O SA3BIKOBBIX SIBJICHMSIX M3y4aeMOro s3blKa, CIOCOOCTBYs OoJee
riyOOKOMY MOHUMAaHMIO €T0 CTPYKTYPbI U (PYHKIIMOHUPOBAHUS.
ViydiieHue HaBBIKOB UTEHUS U ayAMpOBaHMs: 00pa3oBaTElIbHAs
porpaMma HallpaBj€Ha Ha pa3BUTHE U COBEPIICHCTBOBAHUE Y
CTYJIEHTOB KOMIIETEHIMHA B OOJacTH YTEHUS U AyJUPOBAHHS, YTO
BKJIIOUAET B ceOs MOBBINICHUE YPOBHS MOHMMAaHUA U 3(PPEKTUBHOCTH
BOCITPUSITUS QHTJIOSA3BIYHBIX TEKCTOB U 8y IMOMATEPUATIOB.

Pa3BuTHe =~ KOMIIEHCATOPHOW  KOMIIETECHIIMU: oOpa3oBarebHas
porpaMMma pa3BHUBAET Yy YUalllUXCsl YMEHHUE BBIXOJUTH U3 MOJIOKEHUS B
YCIOBUSIX Jle(hUIUTa SI3bIKOBBIX CPEJACTB IPU IMOIYYEHUU U Teperaye
uH(popmanuu.

[ToaroToBka K MPOXOXKACHUIO COOECEIOBAHUS HA AHTJIMMCKOM S3BIKE:
oOpa3oBarenbHas NporpaMma HalleJieHa Ha pPa3BUTHE Yy CTYJICHTOB
KOMIIETEHIIUHA, HEOOXOJUMBIX IS  YCHEIIHOTO  MPOXOXKIEHUS
co0eceToBaHUsI B KOMITAHUIO MAPKETHUHTOBYIO HA TO3UIUI0 MHTEPHET-
mapkerosiora, PR-Menepkepa, cnenuanicra mno pekjiame Uiu JApyTyio
CMEXHYIO TTO3UIINI0. ITO BKIIIOYAET B CeOsl pa3BUTHE KOMIIETCHIINH 115
HaIMCaHUS YCIICIITHBIX PE3IOME U COMPOBOIUTEIHHOTO TTUChMA, a TAKKE
MPOXOXKJEHUS YCTHOTO COOECeI0BaHMUSI.

Ilnanupyemoie pezyiomamot 00yuenus:

Brnanenue crnenuanuM3zMpoBaHHOW MAapKETHHTOBOM TEPMHUHOJIOTHECH:
y4amiecss OCBOSIT TPO(EeCCUOHANIbHYIO JIEKCUKY, CBSI3aHHYIO C
MPOJABUKEHUEM TOBApPOB M YCIIYT, CO3/IaHUEM OpeHjia, MAapKETHHTOBOM
AQHAJIMTUKOUN U IPYTUMU KJIFOYEBBIMU aCTICKTaMH MapKETHHTA.
[IpoaBUHYThIE HABBIKM YCTHOM KOMMYHHMKAallUM B MAapKETHHTE:
yyamecs Haydatcs 3(@PEeKTMBHO ydacTBOBaTh B pabO4MX BCTpeyax,
BECTH OOCYXJEHUS, MOJATOTABINBATh U MPEJCTABIATh OTUYETHI, a TAKKE
yCTaHaBJIMBaTh MpodeccuoHadbHOE OOIIEHHEe C KOJUJIeraMu W
KJIINEHTaMHU.

['0OTOBHOCTH K MEKTyHApOJAHOMY COTPYIHUYECTBY: yUallIHECs Pa30BbIOT
HAaBBIKH MEXKYJIbTYPHOTO B3aUMOJCHCTBUS, HEOOXOAUMBIC I paOOThI
C MEXAYHApOJIHBIMU KOJUIETaMH W KJIMEHTaMH, BKJIIOYas MOHUMAaHHE
KYJbTYPHBIX OCOOEHHOCTEN U pa3InyMii B ICIIOBOI 3THKE.
Hcnonp3oBanne pazHOOOpa3HbIX S3BIKOBBIX WHCTPYMEHTOB: ydalluecs
Hay4arcs TpamMOTHO TPHUMEHSTh pa3iuuHble  opdorpaduyeckue,
JEKCUYECKHE M TPaMMaTUYECKUE OHJIEMEHTHI B COOTBETCTBUU C
KOHKPETHBIMU KOMMYHUKATUBHBIMU CUTYaIlUSIMHU.

VYnydileHrne HaBBIKOB UYTEHHMS W AyJIUPOBAHMS: yYalIUecs MOBBICAT
yYpOBEHb TMOHUMaHUS U 3()PEKTUBHOCTU BOCHPUSITHS AHTIIOA3BIYHBIX
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TEKCTOB U ayJHOMAaTEPHAIIOB.

o Pa3zBuTHE KOMICHCATOPHOW KOMIICTCHIIMU: Y4Yallhecs Haydarcs
3 PEKTUBHO CIPABIATHCS C CUTYAIMSAMH AS(PUIINTA S3BIKOBBIX CPEICTB
IpU OOLICHUY U TIepeaade HHPOPMaIUH.

o [lomroroBka k coOecenoOBaHUIO HA AHTJIMICKOM S3BIKE: YUaIIHecs
Pa30BBIOT KOMIETECHIIUH, HEOOXOAUMBIC ISl YCIEIIHOTO TTPOXO0XKICHHSI
cobeceoBaHui B cepe MapKeTUHTA.

Cooeporcanue Kypca:

HOuut 1. Foundations of Marketing and Strategy

¥Ypok 1. Course Intro (15 mun.)
3HaAKOMCTBO CTYJICHTOB C KypCOM, €r0 CTPYKTYpOH U OCOOCHHOCTSIMU.

Ypok 2. Mix It Up: Learning the 7 Ps (30 mun.)

3HakoMcTBO ¢ koHIenuuet mapketunra 7P (Product, Price, Place, Promotion,
People, Process, Physical Evidence) u ero mpumMenenueM mnpu pa3pabOTKe
MapKETUHTOBBIX CTPATETUH.

I'pammaruka: Present Simple and Present Continuous.

Jlekcuka: cioBa u (ppasbl, CBA3aHHBIE ¢ MAPKETUHTOM 7P.

¥Ypok 3. Understanding Your Audience (30 muH.)

O0630p TOrO, KaKMe €CTh METO/IbI BBISIBIICHUS U TIOHUMAHUS 1IEJIEBBIX ayTUTOPHIA,
BKJIFOYAsl CETMEHTAIIUIO PhIHKA U aHAJIN3 MTOBEICHUS TOTPEOUTENICH.
I'pammaruka: Past Simple.

Jlekcuka: BbIpaXEHUs JUIsl ONUCAHMS PA3JIMYHBIX ACIEKTOB BBISBICHUS U
MMOHMMAaHUS LEJIEBBIX ayIUTOPHUH.

Ypok 4. Plan to Succeed (30 muH.)

Pa3paboTka u peanuzanusi MapKETUHTOBBIX CTpAaTeTWi, BKJIIOYAsi MOCTAHOBKY
ueneit, SWOT-ananu3 v miiaHupoBaHue.

I'pammaruxka: Future Simple, “be going to”.

Jlekcuka: c10Ba U BRIPAXKECHHUSI JIJIs1 OTICAHUSI MAPKETUHTOBBIX CTPATETHH.

Ypok 5. Spotting Market Trends (30 mun.)

[lonumMaHnue TeKymMX TEHACHIMN pbIHKA, MPOTHO3UPOBAHUE OYIyIIUX
U3MEHEHUH U UX BIUSHUSA Ha MAPKETUHTOBbIE CTPATETHH.
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DOYHKINOHAJIBHBIN A3BIK: (hpa3bl A1 BEIPAXKEHUS! PETOJIONKEHUN U TUIIOTES.
Jlekcuka: cii0Ba U BBIPAKEHUS JIJIsl OMIMCAHUS TCHICHIIMM PhIHKA.

Ypok 6. Case study: Your Marketing Challenge (45 Mmun.)

[IpuMeHeHrne M3y4YEeHHBIX 3HAHUM B MOJEIUPYEMOM cpele uisl pa3padOTKu
KOMIUIEKCHOW MapKETHHTOBOM CTpaTeTUH HA KOHKPETHOM IMpUMeEpeE.
I'pammaruka: Present Simple u Present Continuous, Past Simple, Future Simple,
“be going to”.

DOYHKINOHAJIBHBIN A3BIK: (hpa3bl I BRIPAXKESHUS MPETOJIOKEHUN U TUIIOTES.
Jlekcuka: crnoBa u Qpasel mo temam “Mix It Up: Learning the 7 Ps”,
“Understanding Y our Audience”, “Plan to Succeed” u “Spotting Market Trends”.

Ypok 7. Unit Test 1 (15 mun.)

VYnpakHeHus! Ha CaMOIIPOBEPKY BIIAJCHUS KJIFOUEBOM JIEKCUKOM, TpaMMaTUKOM U
(PYHKIIMOHAJIBHBIM ~ SI3bIKOM  MPEABIAYLIMX YPOKOB IOHUTa B KOHTEKCTE
PETPOCIEKTUBHON BCTPEUN B MAPKETUHIOBOM areHTCTBE.

I'pammaTuka: Present Simple u Present Continuous, Past Simple, Future Simple,
“be going to”.

DOYHKIMOHAJIBHBIN A3BIK: ()pa3bl I BEIPAXKECHUS MPEINOJIONKEHUN U TUIIOTES.
Jlekcuka: cnoBa u Qpasel mo Temam “Mix It Up: Learning the 7 Ps”,
“Understanding Your Audience”, “Plan to Succeed” u “Spotting Market Trends”.

IOHnur 2. Content, Communication, and Brand Management

Ypok 8. The Power of Content (30 muH.)

N3ydenue poin KOHTEHTa B MAPKETUHTE U UCIIOIb30BaHUsI TIOBECTBOBAHUS ISl
POJIBUKEHUS OpeH/a.

I'pammaruka: Adjectives and adverbs.

Jlekcuka: cioBa U BbIPAKEHUS, CBSI3aHHbIE C KOHTEHT-MAaPKETUHTOM.

Ypok 9. Brand Heroes (30 mun.)

OcHoBbl (popMUpOBaHUST OpeHAa, YNPABJICHUE €ro alJIeHTUKOW U pa3paboTka
CTpaTerui pazButus OpeHja.

I'pammaTuka: Comparatives and superlatives.

Jlekcuka: cioBa u BBIPpAXKCHUA JIA OIMMCAHUA PA3JIMYHBIX ACIICKTOB 6peH)1-
MEHEKMEHTA.
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Ypok 10. Crisis Control (30 mun.)

Mertob! yripaBieHus penyTalyei OpeH/ia B yCIOBUIX KPU3KUCa U POJIb CBS3EH C
00111eCTBEHHOCTHIO.

I'pammaruka: Modal verbs of obligation and necessity.

Jlekcuka: ciioBa, CBSI3aHHBIE C TEMOU yMPAaBIICHUS penmyTamueil OpeHaa.

Ypok 11. Speak Up! (30 mun.)

HaBbikn 3¢ exTuBHON mpe3eHTaluu, BKIIOYas CO3JaHUE BHU3YalIbHO
IPUBJICKATEIbHBIX IPE3CHTALIMI U APYTUX YCIOBUH 1151 BOBICUYECHUS Ay JUTOPUH.
DOYHKIMOHAJIBHBIN A3BIK: ()pa3bl A IPOBEACHUS MPE3EHTAIUH.

Jlekcuka: BBIpAKEHHUSA, CBSI3aHHBIE C MPOBEJCHUEM MAPKETUHIOBBIX
MIpEe3CHTALUN.

Ypok 12. Case study: Brand Management Workshop (45 mun.)
[IpakTHueckoe 3aHATHE MO YCHEIIHOMY CO3JaHUI0 OpEeHJIMHIa M CTpaTeruu
3¢ (PEKTUBHOTO yIPABICHUS] © KOMMYHHUKAIIUU C OPEHIOM.

I'pammaruka: Adjectives and adverbs, comparatives and superlatives, modal
verbs of obligation and necessity.

DOYHKINOHAJIBHBIN A3BIK: ()pa3bl A4 IPOBEACHUS MPE3EHTAIUH.

Jlekcuka: crnoBa u ¢pa3sel mo teMam ‘“The Power of Content”, “Brand Heroes”,
“Crisis Control” u “Speak Up!”.

Ypok 13. Test. Unit 2 (15 mun.)

YnpaxHEeHHs Ha CaMOIIPOBEPKY BIIAJCHUS KIIFOUEBOW JIEKCUKOM, TPAMMAaTUKOU U
(GYHKIIMOHATBHBIM ~ SI3BIKOM  MPEABIAYIIMX YPOKOB IOHMTa B KOHTEKCTE
ITPOBEJCHUSI IPE3CHTALINH.

I'pammaTuka: Adjectives and adverbs, comparatives and superlatives, modal
verbs of obligation and necessity.

DOYHKIUOHAJIBHBIN A3bIK: (pa3bl A MPOBEACHUS MPE3CHTAIHH.

Jlekcuka: crmoBa u dpasbl mo TeMam “The Power of Content”, “Brand Heroes”,
“Crisis Control” u “Speak Up!”.

IOnur 3. Digital Marketing and Technology Integration

Ypok 14. Marketing in the Internet Age (30 MmuHn.)
PaccmoTtpenune ocobeHHOCTEH U(PPOBOTrO MapKETHHTa, BKJIIOYAs SJIEKTPOHHYIO
koMmmepunto, SEO u SEM.
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I'pammaruka: Countable and uncountable nouns.
Jlekcuka: cioBa u ¢pasbl, CBI3aHHBIC ¢ TEMOU U(PPOBOTO MapKETHHTA.

¥Ypox 15. Influencer Marketing (30 muH.)

N3ydyeHnne OCOOCHHOCTEH WCHOIB30BAaHUS COLMAIBHBIX CETe W JHACPOB
OOILIECTBEHHOIO MHEHHS B MAapKETHHIE, a TaKXe CTpaTeruid Co3daHus
3 PEKTUBHBIX BUPTYAIbHBIX COOOIIIECTB.

I'pammaruka: Question forms.

Jlexkcuka: ciioBa U BIpaXEHUs U1 ONIUCAHUS Pa3InYHbIX ACIEKTOB MAPKETUHTA
BIUSTHUSL.

Ypok 16. Data in Marketing (30 muH.)

PaccmoTpenue ponu big data B MapkeTHHre, MHCTPYMEHTOB JIJIsl aHAJIM3a TAHHBIX
Y MCIOJIb30BaHMS TIOMYYEHHBIX PE3YJIbTATOB IS MIPUHATHUS PEILICHHM.
I'pammaruka: Quantifiers.

Jlekcuka: clioBa U BBIPAKEHUS JIJIs1 OTIMCAHUS KITFOYEBBIX METPUK B MAPKETHHTE.

Ypok 17. Mastering CRM (30 muH.)

O6cyxnaenue peanuzanuu CRM-ctpareruit i yaydiieHus B3auUMOJIECHCTBUS C
MOTPEOUTENSIMU Y MOBBIIIEHUS KX YAOBIECTBOPEHHOCTH.

DOYHKUMOHAJIBHBIH f3BIK: (pa3bl Il TOTrO, 4YTOOBI J1aTh COBET WIH
PEKOMEHAAIHIO.

Jlekcuka: ciosa u ¢passl, cBsi3aHHbIe ¢ TeMoil CRM.

Ypok 18. Case study: Crafting Your Online Strategy (45 mun.)
[IpakTyeckoe  3aHATHE 1O  pa3pabOTKe  KOMIUIEKCHOM  1HU(pOoBOit
MapKETUHTOBOM KaMIIaHUW Ha OCHOBE THIIOTETHYECKOTO CIICHAPHSI.
I'pammaruka: Countable and uncountable nouns, question forms, quantifiers.
DOYHKIUOHAJIBHBINA sA3BIK: ¢pa3bl I TOro, 4YTOOBI JaTh COBET WJIHU
PEKOMEHIALHIO.

Jlexcuka: croBa u dpasel mo TeMam “Marketing in the Internet Age”, “Influencer
Marketing”, “Data in Marketing” u “Mastering CRM”.

Ypok 19. Test. Unit 3 (15 mun.)

YnpaxHeHHs Ha CaMOITPOBEPKY BIAACHUS KIFOUEBOU JIEKCUKOM, TPAMMATHUKOU U
(GYHKIIMOHATBHBIM ~ SI3BIKOM  TPEIBIAYIINX YPOKOB FOHUTA B KOHTEKCTE
YIAYYIIEHUs CTPATEruy MPOJBUKEHNS TUTOTETUYECKOW KOMITAHUMU.
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I'pammaruka: Countable and uncountable nouns, question forms, quantifiers.
DOYyHKIMOHAJIBHBIA s13bIK: (pa3pl UIsT TOro, 4YTOOBI JaTh COBET WIH
PEKOMEH ALK IO.

Jlekcuka: cnoBa u ppasel mo Temam “Marketing in the Internet Age”, “Influencer
Marketing”, “Data in Marketing” u “Mastering CRM”.

IOuurt 4. Career Development and Professional Skills

Ypok 20. Writing Your First CV (30 mun.)

O630p Toro, Kak Hanmucath Y QPPEKTUBHOE PE3IOME U KAKUX YACTHIX OIIUOOK CTOUT
n30erarhb MpH €ro HalMCaHUH.

I'pammaTuka: Articles.

Jlekcuka: cioBa, CBS3aHHbIE C HAITMCAHUEM PE3IOME.

¥Ypok 21. Cover Letter Magic (30 mun.)

OG630p TOro, Kak HamucaTh COMPOBOJUTEIBHOE MUCHMO, KOTOPOE IMOMOXKET
BBIJICJIUTHCA.

DOYHKIUOHAJIBHBIN #A3BIK: O(DUIIMAIBHO-ACIOBON W Pa3rOBOPHBIN CTUIIU B
AHTJIMACKOM SI3BIKE.

JlekcHKka: CJ0Ba M BBIPAXKECHUS I HATMCAHUS CONMPOBOAUTEIBHOIO TUCHhMA.

Ypok 22. Interview Pro (30 mun.)

HOI[FOTOBK& K CO6CC€I[OB21HI/IIO, OTBCTBI Ha 4YaCTO 3aJlaBaCMbIC BOIIPOCHI U
CTpaTEeruu yCHEIIHOIo MOMCKa PaboThI.

I'pammaruka: Past Continuous.

Jlekcuka: cii0Ba U BBIPAXKEHHUS JIJIs1 TPOXOKICHUS COOECEeI0BaHMUS.

Ypok 23. Teamwork Across Borders (30 mun.)

Pa3BuTre HaBBIKOB 3(P(EKTUBHOTO B3aUMOJCUCTBUS B PA3HOLIEPCTHBIX U
MCXKAYHAPOAHbIX KOMaHAAX.

q)yHKIII/IOHaJII)HbIﬁ SI3BIK: BBIPpAKCHUA, 4TOOBI BbIPa3nTbh CBOC MHCHHUC, a TAKIKEC
COTJIaCUTBHCA NI HE COI'JIaCUTHCH.

Ypok 24. Case study: Mock Interview (45 muH.)

MopenvpoBaHue YCIOBUW TPOXOXKIEHUS COOecenoBaHUs Il OTPAOOTKU U
COBCPHICHCTBOBAHHA HABBIKOB ITPOXOXKACHUA HHTCPBBIO.

I'pammaruka: Articles, Past Continuous.
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DOYHKUMOHAJIBHBIH SI3bIK: O(PUIIMATILHO-JCIOBOM M Pa3TOBOPHBIM CTHIIM B
AHTJIMACKOM S3bIKE; BBIPAKEHMSI, YTOObI BBIPA3UTh CBOE€ MHEHHE, a TaKkKe
COrJIACUTHCS WM HE COTJIACUTHCS.

Jlekcuka: crnoBa u ¢pa3el mo temam “Writing Your First CV”, “Cover Letter
Magic”, “Interview Pro” u “Teamwork Across Borders”.

Ypok 25. Test. Unit 4 (15 mun.)

VYrpaxHeHus: Ha CaMOTPOBEPKY BJIaICHUSI KIIFOUEBOM JIEKCUKON, TPaMMAaTUKON U
(GYHKIUOHATBHBIM SI3bIKOM MPEABIIYIINX YPOKOB IOHWTAa B KOHTEKCTE HaiimMa
HOBOTO COTPY/JHHUKA B KOMITAHUIO.

I'pammaTtuka: Articles, Past Continuous.

DOYHKIUOHAJIBHBIN fA3BIK: O(DHUIMAIBHO-AECIOBOM M Pa3rOBOPHBIN CTUIU B
aHTTIUIICKOM f3BIKE; BBIPAKEHUS, YTOOBI BHIPA3UTh CBOE MHEHHE, a TaKKe
COTJIACUTBHCS WM HE COTJIACUTHCA.

Jlekcuka: cnoBa u (passl mo temam “Writing Your First CV”, “Cover Letter
Magic”, “Interview Pro” u “Teamwork Across Borders”.

Ypok 26. Final Test (45 mun.)

YnpaxxHeHHs] Ha CaMOIIPOBEPKY BIIAJICHUS KITIOUEBOM JIEKCUKON U TPaMMaTUKOMN
MIPEABIIYIINX YPOKOB IOHUTA B KOHTEHCTE TIPOBEICHUS OHOOPIMHTA JIJIT HOBOTO
COTpYHHKA MAPKETUHIOBO areHCTBA.

I'pammaTuka: Present Simple u Present Continuous, Past Simple, Future Simple,
“be going to”, adjectives and adverbs, comparatives and superlatives, modal
verbs of obligation and necessity, countable and uncountable nouns, question
forms, quantifiers, articles, Past Continuous.

DOYHKIMOHAJIBHBIN A3BIK: (pa3bl 17151 BEIPAKEHUS PEANOI0KEHUIA U TUIIOTE3;
dbpasbl 119 TpoBEACHUS TIpe3eHTaIui; ¢hpasbl A TOTO, YTOOBI AaTh COBET WU
pPEKOMEHAINI0, O(DHUIINMAIBHO-IEIOBON W PA3TOBOPHBINA CTUIU B aHTIUHCKOM
SI3BIKE; BRIPAYKEHUSI, YTOOBI BRIPA3UTh CBOE MHEHUE, & TAKXKE COTJIACUTHCS UITH HE
COTJIACUTHCHL.

Jlekcuka: crmoBa u ¢pasel mo Temam “Mix It Up: Learning the 7 Ps”,
“Understanding Your Audience”, “Plan to Succeed”, “Spotting Market Trends”,
“The Power of Content”, “Brand Heroes”, “Crisis Control”, “Speak Up!”,
“Marketing in the Internet Age”, “Influencer Marketing”, “Data in Marketing”,
“Mastering CRM”, “Writing Your First CV”, “Cover Letter Magic”, “Interview
Pro”, “Teamwork Across Borders”.
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Ypok 27. Course Outro (15 mun.)
Camopeduiekcnss Mo HWTOraM Kypca, MOTHBAIMs CTYyACHTAa Ha JajbHeiIIee
pa3BUTHE B aHTIIUIICKOM sI3bIKE U MpodeccnoHalbHOM chepe.
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3. YcioBud peanu3anuy NporpamMmbl

3.1. KagpoBoe oGecnieuenne
NunuBuayanbHbie  3aHATHSS € yYYCHUKAMH  MPOBOASTCSA

KBaJII/I(l)I/ILII/IpOBaHHBIMI/I negarorn4cCKuMun crenuajaucCramMu,
O6JI3I{&IOHII/IMH BBICIIMM HpO(l)eCCI/IOHaJIBHLIM 06p330BaHI/IeM N HC MCHCC
UeM TPCXIJICTHUM OIIBITOM IIPCIIOJaBaHHA AQHTJINMCKOTO SI3bIKa B3POCJIBIM
yqalmuuMcCH.

3.2. MaTepuaJIbHO-TEXHHYECKOE o0ecnevyeHne
OOpazoBaTenbHas MporpaMMa peau3yercs C  HCIOJIb30BAHUEM
JTUCTAHITMOHHBIX ~ 00pa30oBaTEIbHBIX  TEXHOJOTHMH. MarepuaabHo-
TeXHUUYecKas 0aza 00ydeHUs BKIIIOUAET CIICTYIONIUE COCTABIISIONINE:

1. Hoytoyk ASUS X513EA-BQ2000T White 90NB0SG5-M30220
(Intel Core 15 1135G7 2.4 Ghz/8192Mb/512Gb co BcTpoeHHBIMU
JTUHAMUKAMH ¥ MEKPO(QOHOM.

2. YCTaHOBJICHHBIM HA MEPCOHAIBHBIA KOMITBIOTEP Opay3ep Google
Chrome.

3. CkopocTh UHTEpPHET-COeIMHEeHUS OT 5 MOuT/c.

3.3. UndopManmoHHO-MeTOANYECKOe oOecreueHmne

. Council of Europe. Common European Framework of Reference for
Languages: Learning, Teaching, Assessment. Cambridge: Cambridge
University Press, 2001.

. Pearson Education. [DOnektponnbiii pecypc] — Pexum gocrtyma:
https://www.english.com/gse/teacher-toolkit/user/lo. [lata oOparieHus:
10.06.2023.

. North, B., Ortega, A., Sheehan, S. Core Inventory for General English / B.
North, A. Ortega, S. Sheehan. — British Counci/EAQUALS, 2010. - ISBN
978-086355-653-1. — Copyright British Council/EAQUALS (European
Association for Quality Language Services), 3a MCKIIFOUCHHEM CITy4aesB,
YKa3aHHbIX OTJCJIBHO.

. Murphy R. English Grammar in Use. 4th ed. Cambridge: Cambridge
University Press, 2012.
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5. BBC Learning English. [Dnexktponnsiii pecypc] — Pexum nocrymna:
https://www.bbc.co.uk/learningenglish. Jlata o6pamenus: 02.07.2023.

6. Harmer J. The Practice of English Language Teaching. 4th ed. Essex:
Pearson Longman, 2007.

7. British Council. [Dnextponnbsii pecypc] — Pexumm gocryma:
https://learnenglish.britishcouncil.org. Jlata o6pamenus: 02.07.2023.

8. Scrivener J. Learning Teaching. —2nd ed. — Macmillan Book For Teachers.
— 2005.

9. Sprenger M. How To Teach So Students Remember. — Alexandria,
Virginia, USA: Association for Supervision and Curriculum Development.
— 2005.

10.Oxford Textbooks in Linguistics / Gen. ed.: Brown K. (University of
Cambridge), Clark E. V. (Stanford University), McMahon A. (University
of Sheffield), Miller J. (University of Auckland), Milroy L. (University of
Michigan). — Oxford: Oxford University Press.

11.Evans V., Green M. Cognitive Linguistics. An Introduction. — Edinburgh:
Edinburgh University Press Ltd, 2006.

12.Linguistics/ Ed. by Baker A. E., Hengeveld K. — Blackwell Publishing Ltd,
2012.

13.Cambridge English. [Onexktponnsiii pecypc] — Pexum pocryma:
https://www.cambridgeenglish.org/learning-english/. [lata oOparienus:
01.07.2023.

14.Lewis M. Implementing the Lexical Approach. Theory into Practice. —
Heinle, Cengage Learning, 2008.

15.Using the CEFR: Principles of Good Practice. Cambridge ESOL, 2011.

16.[ABTop He ykazaH| Creative Ideas That Just Work. Your Perfect
Classroom. 250+ Tips To Create The Perfect Classroom As a Professional
Teacher." The Busy Teacher Store, 2023.

17.Veletsianos, George, ed. Emerging Technologies in Distance Education.
AU Press, Athabasca University, 2010.

18.[ABTop He yka3zaH] Practical, Detailed and Illuminating Guide: The Art of
Teaching Vocabulary. The Busy Teacher Store, 2023.

19.[ABTop He ykazaH] Practical, Detailed and Illuminating Guide: The Art of
Teaching Grammar. The Busy Teacher Store, 2023.

20.[ABTop He ykazaH] 30 Student Activation Tactics You Need To Know. The
Busy Teacher Store, 2023.
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21.®upcoBa Ilonmuua. [DnekTpoHHbI pecypc] — Pexum gocryma:
https://www.ispring.ru/elearning-insights/andragogy-and-elearning. Jlara
obpamenus: 30.06.2023.

22. Xpamkun [laBen. [Onextponnbii pecypc] — Pexumm moctyma:
https://www.ispring.ru/elearning-insights/gameschool. Jlata oOpaieHus:
30.06.2023.

23.Porcaro James W. [OnektponHblii pecypc] — Pexum gocrtymna:
https://drive.google.com/file/d/15SKMQNXKTPeZSSqHAW390LP-
qTGg0aZO/view. Jlata obpamenus: 28.06.2023.

24.Smoak Rebecca. [Onextponnblii pecypc] — Pexum mocrtyma:
https://drive.google.com/file/d/1Dy8h1Jg864ipcwG-
BUU4B1ZL2QjK6a0A/view. Jlata oopamenus: 01.07.2023.

25.MacDuff Fife, AlHayki Khadija, Linse Caroline. [9nexTpoHHBIH pecypc|
— Pexum JIOCTyIIA:
https://drive.google.com/file/d/1uxD7Rs3GvVQLt3ZpLzPM-NP-
Yc8qZ6hY/view. Jlata obpamenusi: 10.07.2023.

26.0xford University Press. [DnekTponHslii pecypc] — Pexum mgoctymna:
https://fdslive.oup.com/www.oup.com/elt/feature/oup-focus-project-
based-learning.pdf. /lata oopammenus: 05.07.2023.

27.Sanako. [ OneKTpOHHBIN pecypc] — Pexum JIOCTYIIA:
https://sanako.com/what-clil-is-and-how-to-use-it-in-language-teaching.
Hata o6pamenusi: 06.07.2023.

28.British  Council. [DnektponHbIii pecypc] — Pexum mgocrymna:
https://www.teachingenglish.org.uk/professional-
development/teachers/knowing-subject/articles/clil-lesson-framework.
Hata obpawenus: 06.07.2023.

29.Communicative Language Teaching Today. Richards Jack C. Cambridge
University Press 2006.

30.English Language Teaching; Vol. 12, No. 1; 2019. Published by Canadian
Center of Science and Education. [DmexktponHbIii pecypc] — Pexum
J0CTyTIA: https://files.eric.ed.gov/fulltext/EJ1200055.pdf. JlaTa
obpamenus: 20.07.2023.
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4. ®opMBbI aTTECTAIIMH U OLICHOYHBIE
MaTepHAJIbI

KoHnTponb pe3ynbTaTUBHOCTH 00YUYEHHUS IO MPOTPaMME OCYIIECTBIIAECTCS B
BU/IE:

® POMEKYTOYHOI'O KOHTPOJIS,

® (pUHAIBEHOTO KOHTPOJIS.

Bcero yqamemMycCs npeaiaractcs 1msTb TCCTOB AJIA ITPOMCEIKYTOYHOT'O KOHTPOJIA
— 110 OAHOMY B KOHIC KAXKAO0T'0 FOHUTA IIPOT'PAMMBI. HpOMe}KYTO‘-IHLIC TCCTEI
COCTOAT U3 ynpamHeHHﬁ, HAIIPAaBJICHHBIX Ha IIPOBCPKY OCBOCHUS YUAIIIUMHUCA
JICKCUYCCKOI'O U I'paMMATHYCCKOI'O MaTCpHajiad rOHUTA.

IIpuMepbI TeCTOBBIX 3aJaHUI VISl IPOMEKYTOYHOI0 KOHTPOJIS:

Complete the conversation with the words from the list. Translate
feedback competitors selection behaviour research
audience plan goals marketing demographics

Zoe: Good morning, everyone. Today we discuss Amanda’s work. Amanda, you joined us

two weeks ago. How is the Fitness App marketing campaign going?

Amanda: It's almost done! But we are still working on it and I’'m learning a lot. | used
to understand our target . This helped us with our strategy, but |

know there are things we need to improve.
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Complete the conversation with the Present Simple or the Present Translate
Continuous forms of the given verbs.

Amanda: Working on these projects is interesting. This week |

the feedback from our latest campaign. It looks like we more pecple.

Andrew: That's great! As always, your strategy our PR efforts. We're

going to do a new survey next week.

Leo: Atthe moment, | on additional ads for the exhibition based on

your research, Amanda. We should collaborate on this to make sure everything fits well.

Philip: | the market now. It shows a clear pattern in what
our customers usually . We should talk about how this affects our plans.
Molly: | the marketing plan with Amanda’s ideas. We

to attract more customers.

Ken: | our content strategy. We will soon use the SEO tips Amanda gave
us.

Complete the conversation with the correct options. Translate
Zoe: | guess Amanda’s cnboarding well, without any problems. Do you agree,

guys? That's great! Let’s briefly discuss our plan for next week.

Amanda: Now | trends closely. Next week, | to visit a webinar.
It give us new ideas for our campaigns.

Andrew: | with some influencers yesterday. We our
collaboration. Now | a report for you, Zoe.

OuHaANBHBIA KOHTPOJIb COCTOUT U3 YNPAXKHEHUH, HAMIPABICHHBIX HA MPOBEPKY
OCBOCHMSI YYAIIUMHUCSI OCHOBHBIX KOMIETEHIIUN Y4eOHOU MPOrpaMMBl.

IIpumepsnI TecTOBBIX 3aJaHN 1J151 QUHATBHOTO KOHTPOJIS:
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Listen to the dialogue again and mark the sentences as True or False. Translate

>

Transcript &

1. Antonio is responsible for the data analytics.

| | |

. Phoebe wants to work with Antonic because she is good at numbers too.

I ]

3. Liam doesn’t work on this project..

I |

. Rahul helps the team keep on track and manages their workflows.

True i False |

. Jordan's role isn‘t very important in the project.

| | |

R ]

P

]
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Read Liam's notes and match them to the correct subheadings. Translate

Pair programming sessions Code review sessions

Daily stand-up meetings Sprint retrospective meetings

In our team, communication is key. Here are the main ways we keep in touch and collaborate. At
first, you may think that there are too many things you should keep in mind. Don’t worry!
Everyone is here to help, and these practices make sure we all do our best work and

keep learning. Always feel free to ask if you have questions!

What it is: After you write code, a teammate checks it. They can point out errors or
suggest better ways to do something. It's an important step because it ensures our code is

correct and helps us catch issues early, maintaining quality and saving time.

Tip: Welcome feedback with open arms! It helps us improve!

2.

What it is; Every day, we stand up and quickly share updates: what we did yesterday, today’s
plans, and any challenges. It's important not to miss these meetings because they keep us all

updated and ready to help each other.

Tip: Kesp your message short and clear. It helps the team understand you quicker.

Kpumepusamu ycnewnocmu 0CBOCHHS IPOTPaMMBI SIBJIIIOTCS IPOXOKICHHUE HE
MeHee 85% coaeprkaHusi 00pa3oBaTeIbHON MPOrPaMMBbl, BHIIOJTHEHHUE
UTOTOBOT'O TECTUPOBAHMS, a Takxke npoxoxaeHue 100% ouHbIX 3aHATHIL C
IPETo1aBaTeIIeM.

[Ipu ycnienmHoM OCBOEHUH BCETO Kypca 00ydaronieMycsi BEIIaeTCs
ceptudukat 06 OCBOCHUHU ITPOTPaAMMBL.
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5. CocTaBuTes M MPOrPaMMbI

Crpenbuenok Maprapura IOpbeBHa,
bonpmakoBa AuHa EBrenbeBHa.
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